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Internet Marketing Tips 
 
Everyone says these days “you need a 
web-site” and they’re right.  But if 
anyone thinks by simply putting a web-
site up that you’re on the internet gravy 
train, think again. 
 
Internet marketing requires very 
careful thought about the approach 
you take.   
 
Getting people to your site. 
There are two primary ways of getting 
people to visit your site and both ways 
involve utilising search engines.  The 
first way is to optimise your site so that 
search engines pick you up and think 
that your site is so relevant to what 
people are searching for that they will 
put you right at the top!  Works in 
theory, the practice is a little more 
complex.  The main article in this issue 
is devoted to just this subject.   
 
Search Engine Optimisation (SEO) is a 
key way of getting people to your  site 
however your web-site cannot survive 
by SEO alone.   
 
The alternative is Pay-Per-Click (PPC).  
This is a low-risk, low cost way of 
getting people to your site by ensuring 
you appear at the top (or near the top) 
of search pages.  You bid against 
other web-sites who also want to 
advertise against the same keywords 
as you to see who is prepared to pay 
the most for someone to see your 
advert and click on it. Your ads appear 
in the Sponsored Link sections of the 
search page.  The more you’re 
prepared to pay per click the higher 
you will appear in the sponsored links 
(there are other criteria that vary 
between search engines).  The good 
thing about PPC is you don’t pay to 
have your advert be seen by a 
potentially massive audience and the 
people who see your ad are looking for 
what you have to offer as they have 
searched on your keywords.   
 
The downside is the potential for fraud 
which has been well documented 
 

In This Issue 
• Reach The Top!  How to optimise your web-site 

for search engines. 
• Internet Marketing Tips. 
• Useful links to get you going. 

 

In this 1st issue of How To Grow Your Business 
we’ve concentrated on how to improve your 
internet marketing.  We’ve teamed up with 
Heaton Creative to give you some practical and 
easy to implement tips for getting more from the 
new economy for your business. 
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recently.  Your competitor may click on 
your ad as many times as they like – 
running up a bill and maxing out your 
daily budget so your advert disappears 
from the search ads.  Google and 
other search engines have taken steps 
to address this matter such as running 
a dozen point check when someone 
clicks your advert to ensure it’s a valid 
click – if it isn’t you don’t pay. 
 
All in all, PPC is an absolutely superb 
and cost effective way of getting 
people to your site   We’ll devote an 
entire issue to Pay-Per-Click 
advertising in the future but hope this 
gives you an introduction.  
 
Getting People To Buy  
Someone has arrived at your site, 
potentially costing you 30p to be there.  
How are you going to keep them there 
long enough to be enticed to buy 
something?  It is important to 
remember the 1% rule.  This rule says 
that for every 100 visitors to the 
average web-site only 1 of those will 
actually take any action whilst there.  
That does not necessarily mean 1% 
will buy from the site it just means they 
might fill in a contact form or sign up 
for more information.  The % of people 
who buy can only be guessed.  So it’s 
all a waste of time and money then?  
Well I say the “average” web-site.   
There are several ways you can alter 
your web-site and strategy to increase 
the percentages. 
 
A well designed web-site with a 
mixture of colour, graphics and content 
and strong branding of your business 
will immediately grab someone’s 
attention, usually at an emotional level.  
This will keep them there for a few 
seconds longer. 
 
It is important to remember people are 
there for themselves – they don’t care 
how great you are and how long 
you’ve been around.  Hit them 
immediately with the benefits they will 
gain with what you have to offer. 
 
Use your site to start business 
relationships.  To do this you need  
them to give you some details such as 
their name, email address and 
telephone number.  For them to do this 
you need to give them something in 
exchange.  Offer them something for 
nothing that will be of some value to 
them.  You can continue to build the 
relationship by sending them regular 
pieces of useful information or 
literature on your latest offerings. 
 

Articles in this issue are 
provided in association with 

 
  www.heatoncreative.co.uk 



 

 
Useful Links on SEO and Internet Marketing 
 
http://searchmarketing.yahoo.com     
Keyword tool to find out the most common search keywords that you can use to get more people to your site. 
 
http://www.webceo.com/ 
http://www.submitwolf.net/ 
http://www.axandra-web-site-promotion-software-tool.com 
http://www.instantposition.com 
http://www.exploit.net/wizard/ 
A list of web-site/search engine submission software products that you may wish to consider to use to submit 
and promote you site to search engines once you have worked through your SEO tip list.  We want to remain 
impartial and not promote any particular software so if you type in “search engine submission software” 
into google.com you will see many other web submission software products. 
 
http://www.google.com/adwords/learningcenter/ 
If you’re interested in using Pay-Per-Click advertising as part of your internet marketing this link will take to a 
series of tutorial movies you can watch about how to advertise on Google using the AdWords campaign. 
 
http://www.lulu.com/content/116828 
If you want to read more on Pay-Per-Click advertising then this book by professionals in the field will give you 
in depth information into what its about and how to get the most out of it. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
   

www.business-ware.co.uk 
 
 
 
 
 
 
 
 
 
 
 
 


